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Nazwa przedmiotu: Cross-cultural communication in management (wykład) 
 
 
Prowadzący: dr Mariusz Wołońciej 
 

1. Cele przedmiotu 
The course focuses on the study of management and organisational behaviour across 
different national cultures, It aims to identify main differences and similarities, and its 
impact on communication in bussiness. 
 
The additional objective of the course is to increase the students’ awareness concerning 
cultural differences, and support them when they deal with difficulties when negotiating 
and in a decision process or interacting with persons from other cultures. 
 
The aim of the lecture Cross-cultural Communication in Management is to develop cross-
cultural competence to work effectively in multicultural teams. The course aims to 
provide students with a number of theories and basic concepts as well as understanding of 
effective cross-cultural management to analyze and interpret cultural issues of 
communication in management. Students will learn about basic constraints of effective 
communication across cultures. They will develop a more critical insight into selected 
organizational behavior, cultural sensitivity and co-operation in multicultural teams in 
business. 

 
2. Wymagania wstępne 

Basic knowledge in social psychology and psychology of managemen 
 

3. Efekty kształcenia dla przedmiotu 
WIEDZA (knowledge) 
1 Students are given basic knowledge concerning concepts and theories of culture, 
communication and management across cultures. Students are able to define different cultural 
behavior styles in various cultural groups. 
2. Students are aware of the complexity of the concept culture and its categorization.  
3. Students acquire theoretical background required to effectively describe (what is culture), 
interpret (where does cultural differences come from) and control communication process in 
culturally varied management environment. 
 
UMIEJĘTNOŚCI (Skills) 
Students are able to distinguish cultural aspects of basic o basic organizational behavior and 
communication 
Students will increase their abilities conditioning successful negotiations and decision-making 
skills in an unfamiliar business environment.  
Students recognize and understand how culture may affect personal relations and human 
resources management in organization and international companies. 
 
KOMPETENCJE SPOŁECZNE (Social Competence: values - knowing how to be) 
Students will become more competent in analysis, deeper understanding and verifying their 
‘cultural lens’ that e.g. condition various preconceptions and stereotypes in management.  
The lecture will make them eager and open to constructive co-operation on the level of 
management i.e. more listen than evaluate, first observe and critically analyze the cultural 
constraints of complex cultural scripts.  
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Students will be more aware of the existing one-sidedness in the communication process and 
deal with differences related to demanding work situations in business. 
 

4. Metody dydaktyczne 
Lecture, Discussion, case study, video samples. Multimedia presentation PPt 
 

5. Treści programowe przedmiotu 
Human resources management and organisational behaviour across cultures; 
Culture as an explanatory factor of organizational behaviour.  
Culture: dimensions and traits by Hall, Hofstede, Trompenaars, Hause and others 
Intercultural communication and negotiating. 
 

6. Kryteria oceny osiągniętych efektów kształcenia 
LEARNING OUTCOMES 
 
2 unsatisfactory (fail) 
Knowledge: 
Students do not know basis definitions, theories and classifications related to cultural aspects 
of management behavior  
Competence: 
The student is not able to identify and critically analyze and interpret cultural aspects of 
management behavior 
Social Competence: 
The student is not sensitive to cultural differences and not eager to understand various cultural 
scripts and its constraints 
 
3 satisfactory 
Knowledge: 
Students have partial and very general knowledge on theoretical background of cross-cultural 
communication in management 
Competence: 
The student has very limited and basic competence in analysis and interpretation of cultural 
behavior in management 
Social Competence: 
The student has limited intercultural sensitivity to various cultural scripts  
 
4 good 
Knowledge: 
Students have quite good understanding and knowledge on theoretical background of cross-
cultural communication in management 
Competence: 
The student has over-moderate competence in analysis and interpretation of cultural behavior 
in management 
Social Competence: 
The student has good intercultural sensitivity to various cultural scripts  
 
5 very good 
Knowledge: 
Students have excellent understanding in theoretical background of cross-cultural 
communication in management  
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Competence: 
The student has a very high level of skills in analysis and interpretation of cultural behavior in 
management applying adequate techniques in communication across cultures. 
Social Competence: 
The student has very good intercultural sensitivity to various cultural scripts 
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