annex 5 to programme documentation

Course Syllabus 

I. General Information
	Course name
	Introduction to Sociology

	Programme 
	Journalism and Social Communication

	Level of studies (BA, BSc, MA, MSc, long-cycle MA)
	BA

	Form of studies (full-time, part-time)
	full-time

	Discipline
	Social Communication and Media 

	Language of instruction
	English 


	Course coordinator/person responsible
	mgr Dagmara Kottke


	Type of class (use only the types mentioned below)
	Number of teaching hours

	Semester
	ECTS Points


	lecture
	
	
	0

	tutorial
	
	
	

	classes
	30
	I
	

	laboratory classes
	
	
	

	workshops
	
	
	

	seminar
	
	
	

	introductory seminar
	
	
	

	foreign language classes
	
	
	

	practical placement
	
	
	

	field work
	
	
	

	diploma laboratory
	
	
	

	translation classes
	
	
	

	study visit
	
	
	


	Course pre-requisites
	 Basic English skills (B2)


II. Course Objectives
	O1 - students acquire knowledge about the social construction of reality; they are familiar with processes, institutions and patterns of social interactions. The participants of the course are aware of the complexity of society, which undergoes constant transformations with time 

	O2 – students learn to read, interpret and evaluate research reports that are published in sociological journals; they can apply various research methods to solve sociological problems and inquires

	O3 – students understand the basic mechanisms of interpersonal relationships and social interactions


III. Course learning outcomes with reference to programme learning outcomes
	Symbol

	Description of course learning outcome
	Reference to programme learning outcome

	KNOWLEDGE
	

	K_W01
	At an advanced level selected facts, objects and phenomena as well as selected detailed issues in the field of social communication and media studies
	P6U_W1 

	K_W02
	Basic research trends in the field of social communication and media studies, methods, techniques and tools of data collection and analysis
	P6U_W1

	K_W04
	At an advanced level specialist terminology in the field of media studies and social communication, as well as promotional and advertising activities
	P6U_W1

	SKILLS
	

	K_U05
	Communicate using basic specialized terminology characteristic of journalism and media studies, correctly use this terminology in discussions, negotiations and written assignments
	P6U_U3

	K_U06
	Take part in debates, present and justify his/her own positions, present and evaluate various opinions and discuss them
	P6U_U3

	K_U07
	Use a foreign language at the B2 Level of the European Framework of Reference for Languages
	P6U_U3

	SOCIAL COMPETENCIES
	

	K_K01
	Critically assess his/her knowledge and received content, formulate and justify his/her own assessments
	P6U_K2

	K_K05
	Solve practical problems independently and in justified cases with the help of an expert
	P6U_K2


IV. Course Content
	The aim of the course is to explore the influence of social interactions upon people’s behaviour and attitudes. It also presents the development and changes of societies. The students are provided with the basic tools, methodologies and problems of sociology, which is understood both as a scientific and humanistic discipline.




V. Didactic methods used and forms of assessment of learning outcomes
	Symbol

	Didactic methods
(choose from the list)
	Forms of assessment
(choose from the list)
	Documentation type
(choose from the list)

	KNOWLEDGE
	

	W_01
	Working on materials provided by the teacher (sociological articles/papers) - discussions
	The evaluation of the participation in discussions based on articles
	Assessment sheet

	W_02
	Discussions
	Essay
	Essay

	W_03
	Case studies
	Writing assignment
	Assessment sheet

	SKILLS 
	

	U_01
	Discussions
	Speaking assignment
	Assessment sheet

	U_02
	Critical evaluation of the statistics
	The evaluation of the participation in discussions
	Assessment sheet

	U_03
	Case studies
	Speaking assignment
	Assessment sheet

	SOCIAL COMPETENCIES
	

	K_01
	Discussions
	The evaluation of the participation in discussions
	Assessment sheet

	K_02
	Case studies
	Speaking assignment
	Assessment sheet


e.g.: methods: Conversation lecture, traditional lecture, discussion, case study; forms: test, essay, presentation, writing assignment; doc: assessment sheet, 
VI. Grading criteria, weighting factors
Participation in in-class discussions (30%)

Final assignment: essay (70%)

VII. Student workload
	Form of activity
	Number of hours

	Number of contact hours (with the teacher)

	30

	Number of hours of individual student work

	60


VIII. Literature
	Basic literature

	Back, L. New Ethnicities, Multiple Racisms: Young People and Transcultural Dialogue. London: UCL Press, 1995.

Berger, Peter B. and Thomas Luckmann. The Social Construction of Reality: A Treatise its the Sociology of Knowledge. New York: Anchor Books, 1967.

Bruce, S. Religion in the modern world: from cathedrals to cults. Oxford: Oxford University Press,

1996.

Bruce, S. Religion and modernisation. Oxford: Clarendon Press, 1992.

Bruce, S. Fundamentalism. Cambridge: Polity Press, 2000.

Firestone, S. The Dialectic of Sex: the Case for Feminist Revolution. London: Jonathon Cape, 1970.

Friedan, B. The feminine mystique. London: Victor Gollancz, 1963.

Saunders, P. Social Class and Stratification. London: New York Routledge, 1994.

Shelton, B. Women, Men and Time: Gender Differences in Paid Work, Housework, and Leisure.

Westport, CT: Greenwood Press, 1992.

Vaidhyanathan, S. The googlization of everything (and why we should worry). Berkeley: University of

California Press, 2008.

Walby, S. Theorizing patriarchy. Oxford: Blackwell, 1990.



	Additional literature

	



