Course Syllabus 

· General Information
	Course name
	Entrepreneurship

	Programme 
	Journalism and Social Communication

	Level of studies (BA, BSc, MA, MSc, long-cycle MA)
	BA

	Form of studies (full-time, part-time)
	full-time

	Discipline
	Social Communication and Media 

	Language of instruction
	English 


	Course coordinator/person responsible
	Wojciech Wciseł


	Type of class (use only the types mentioned below)
	Number of teaching hours


	Semester
	ECTS Points


	lecture
	
	
	1

	tutorial
	
	
	

	classes
	
	
	

	laboratory classes
	
	
	

	workshops
	15
	I
	

	seminar
	
	
	

	introductory seminar
	
	
	

	foreign language classes
	
	
	

	practical placement
	
	
	

	field work
	
	
	

	diploma laboratory
	
	
	

	translation classes
	
	
	

	study visit
	
	
	


	Course pre-requisites
	basic English skills (B2)


· Course Objectives
	O1 – students acquire knowledge about basic rules of creating and developing an entrepreneurship

	O2 – students learn and develop key traits, attitudes and skills required to be an entrepreneur, such as creativity and self-confidence

	O3 – students understand the basic problems and hardships the person who decides to set up his own business is to face – and they know how to solve these problems


· Course learning outcomes with reference to programme learning outcomes
	Symbol

	Description of course learning outcome
	Reference to programme learning outcome

	KNOWLEDGE

	K_W01
	At an advanced level selected facts, objects and phenomena as well as selected detailed issues in the field of social communication and media studies
	P6U_W1 

	K_W04
	At an advanced level specialist terminology in the field of media studies and social communication, as well as promotional and advertising activities
	P6U_W1

	K_W07
	Basic rules for creating and developing various forms of entrepreneurship
	P6U_W2

	SKILLS

	K_U06
	Take part in debates, present and justify his/her own positions, present and evaluate various opinions and discuss them
	P6U_U3

	K_U08
	Cooperate with other people in the execution of typical tasks in the field of journalism and promotional and advertising activities as well as media studies, propose specific solutions and perform tasks arising from the role assigned in the team
	P6U_U3

	K_U06
	Take part in debates, present and justify his/her own positions, present and evaluate various opinions and discuss them
	P6U_U3

	SOCIAL COMPETENCIES

	K_K01
	Critically assess his/her knowledge and received content, formulate and justify his/her own assessments
	P6U_K2

	K_K03
	Think and act in an entrepreneurial manner, diagnosing the needs of the closest surrounding and identifying problems that occur in it
	P6U_K1


· Course Content

	The course discusses the main aspects of entrepreneurship; the traits, skills, and attributes that make a successful entrepreneur and the business ideas (how to develop them and where to look for them) are just a few. The students know how to create a business plan and they are provided with time management strategies.




· Didactic methods used and forms of assessment of learning outcomes
	Symbol

	Didactic methods
(choose from the list)
	Forms of assessment
(choose from the list)
	Documentation type
(choose from the list)

	KNOWLEDGE

	W_01
	discussion
	speaking assignments
	assessment sheet

	W_02
	case studies 
	A project/presentation
	Assessment sheet

	W_03
	tasks
	Writing assignment
	Assessment sheet

	SKILLS 

	U_01
	discussions
	speaking assignments
	assessment sheet

	U_02
	tasks
	Writing assignment
	assessment sheet

	U_03
	Conversation lecture
	speaking assignments
	assessment sheet

	SOCIAL COMPETENCIES

	K_01
	working in groups
	in-class assignments
	assessment sheet

	K_02
	discussion
	speaking assignments
	assessment sheet


e.g.: methods: Conversation lecture, traditional lecture, discussion, case study; forms: test, essay, presentation, writing assignment; doc: assessment sheet, 
· Grading criteria, weighting factors
A project (70%)

Participation in discussions (30%)

· Student workload
	Form of activity
	Number of hours

	Number of contact hours (with the teacher)


	15

	Number of hours of individual student work


	60
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