Authors: Wciset Wojciech

Title: PRESENTATION OF CHARITY IN THE MEDIA AS AN EXAMPLE OF MEDIA
RESPONSIBILITY (Wolontariat w mediach jako przyktad odpowiedzialnych mediow)
Source: Biuletyn Edukacji Medialnej

year: 2011, number: 1(2011), pages: 47-58

Keywords: CHARITY, VOLUNTEERING, MEDIA, MEDIA RESPONSIBILITY, CIVIC
SOCIETY, NON-GOVERNMENTAL ORGANIZATIONS

Discipline: MEDIA & COMMUNICATION

Language: POLISH

Document type: ARTICLE

Publication order reference (First author’s office address): Wojciech Wcisel, Katolicki
Uniwersytet Lubelski Jana Pawta II, Wydziat Nauk Spotecznych, Al. Ractawickie 14, 20-950
Lublin, Poland.

Abstract The article attempts to answer the question whether the presentation of charity and
vo-lunteering in the media gives testimony to the media responsibility to develop civic
society. Are the media duty-bound to support a society based upon action, especially charity
action? Is the presentation of charity in the media inspiring or rather demotivating the
audience to take action as volunteers? What is the cooperation between organizations of
volunteers and the media?

The author postulates that some possible means of promoting charity in the media and raising
the journalists’ awareness of the media responsibility, especially with reference to civic
society, should be taken into consideration.

In the context of 2011, which by the decision of the Council of the European Union is the year
of the European Year of Volunteering, this article should be regarded as a valuable study and
an incentive to discuss the possibilities of the media engagement in promoting charity and
volunteering.



