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Cele przedmiotu:
The aim of the course is to provide students with the theoretical and practical application of eyetracking in psychology (research of visual attention
and other cognitive processes, visual interaction, marketing research, testing of drivers and pilots).

Wymagania wstepne:

Entry requirements:
R1 - the ability to analyze scientific texts;
R2 - basic computer skills;

Efekty ksztatcenia dla przedmiotu:

Knowledge

After completing the course the student should acquire knowledge of eyetracking in sufficient detail to enable a critical analysis of scientific texts on
this subject, the proper and critical treatment of the eye-movement data. He knows areas of using eyetracker, can identify the cognitive processes
involved in the visual perception, shows an awareness of bottom-up and top-down mechanisms of visual attention. Also knows methods of
analysis and presentation of the results of psychological research conducted using eyetracker.

Skills

The student is able to analyze a study using eyetracker. He is reading scientific articles on eyetracking research with an understanding. Is able to
make critical analysis of the interpretation of the results of eye-movement research.

Attitudes

Classes are designed to shape the awareness of the scope of eyetracker studies, cognitive processes involved in the visual perception.

Metody dydaktyczne:

Methods and teaching materials
The lecture, presentation, presentation of the eyetracker in action, case study: analysis of studies using eyetracker. Teaching aids: two laptops,
eyetracker, projector.

Kryteria oceny i sposoby weryfikacji zaktadanych efektéw ksztatcenia:

Presentation based on a research article describing the results of eyetracking research. Passing an oral exam covering the whole of these issues.
e-mail: agnieszka.fudali.czyz@gmail.com

Tresci programowe przedmiotu:

Meeting I. An introduction to eyetracking studies: biological bases of oculomotor behavior; historical methods of of eye movements measurement;
working principle of the modern eyetrackers;

Meeting Il. Practical knowledge of how to use an eyetracker with a possibility to participate in one of eyetracking studies as a subject and/or a
research assistant;

Meeting Ill. Eyetracking study designs; Methods of eye movement data analyzes (data visualization; qualitative and quantitative analyzes of
eyetracking data);

Meeting IV. Eyetracking application to psychological research;
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